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Aiken, Damon, Robert Mackoy, Ben Liu, Richard Fetter, and Gregory Osland, 
“Investigating Consumer Trust of the Internet: The Generalized Internet Trust Scale,” 
under second review at Journal of Business Research 
 
Stamatoplos, Anthony, and Robert D. Mackoy, “Drivers of Satisfaction with Library 
Services,” data collection completed, analysis and manuscript preparation in progress. 
 
Mackoy, Robert D., Cornelia Dröge, and Diane Halstead, "Magnitude and Impact of 
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Dissertation 
 
"Parallel Processing of Competitive Alternatives:  An Empirical Analysis of Satisfaction 
Formation." 
 
Committee:  Cornelia Dröge (Chair), Roger Calantone, M. Bixby Cooper, and Richard A. 
Spreng. 
 
The dissertation examines the satisfaction literature in marketing and presents a new 
model of satisfaction formation which explicitly considers competitive alternatives.  
Parallel yet interrelated paths of satisfaction formation are hypothesized to cause 
satisfaction with both a primary target and with competing targets.  The relative 
importance of predictive expectations, desires, and attitudes as antecedents of satisfaction 
are investigated within this framework. 
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