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Edited by Louisa Ha
This book thoroughly analyzes digital natives as YouTube audiences as well as creators of online videos
and considers how the coexistence of user-generated and professional content on YouTube makes it a
unique platform in the ever-expanding online video industry. Using a mixed method approach, it
examines the underexplored business side of YouTube: its audience in the form of product review
videos, comments on videos, sharing to other social media and as online video services such as Netflix
and Hulu, brand videos, sponsored videos, and online video advertising.
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“This book offers an insightful look at YouTube from an audience perspective, providing not only valuable
background information but also original data that helps us understand the dynamic nature of YouTube
users and online video business. A must-have book for both practitioners and scholars who want to
understand in-depth the ecosystem of YouTube and audience characteristics beyond simple statistics.”
—Sylvia Chan-Olmsted, University of Florida

Louisa Ha is professor in the School of Media and Communication at Bowling Green State University and
editor of Journalism and Mass Communication Quarterly.

Hardback: ISBN 978-1-4985-7648-2 June 2018 Regular price: $95-00 / After discount: $66.50
eBook: ISBN 978-1-4985-7649-9 June 2018 Regular price: $90-00 / After discount: $63.00

LEX30AUTH18




LEX30AUTH18

ISBN Title Price | Quantity Cost
Hardback: The Audience and Business of YouTube and $95.00
978-1-4985-7648-2 Online Videos $66.50
eBook: The Audience and Business of YouTube and $90.00 eBooks can only be ordered
978-1-4985-7649-9 Online Videos $63.00 online.*

Promo Code (May not be combined with other offers and discounts) | LEX30AUTH18
Shipping Costs (see below)

CA, CO, CT, IL, MD, ME, NY, OH, PA, TN, TX residents, please add sales tax
Discount valid until 5/31/2019 TOTAL

All orders from individuals must be prepaid. Prices are subject to change without notice. Billing is in US
dollars. Please make checks payable to Rowman & Littlefield Publishing Group. Discount applies to these
ISBNs only and may not be combined with any other offers. eBooks must be ordered online only.

Shipping and handling:
e U.S.: $5 first book, $1 each additional book
e Canada: $6 first book, $1 each additional book, plus applicable Canadian sales tax
e International orders: $10.50 first book, $6.50 each additional book

FIVE CONVENIENT WAYS TO ORDER:

Online: https://Rowman.com/Lexington

Call toll-free: 1-800-462-6420

Email: orders@rowman.com.

Fax toll-free: 1-800-338-4550

Mail to: Rowman & Littlefield, 15200 NBN Way,
PO Box 191

Blue Ridge Summit, PA 17214-0191

ANANENENRN

Check: [ MasterCard [ Visa [0 AmEx [ Discover [ Check (to Rowman & Littlefield)

Credit Card #:

Expiration date: |:| I:l / I:l I:l CVV # |:| I:l I:l
Signature:

BILLING AND SHIPPING ADDRESS:
Name

Institution

Street

City, State, Zip

Country

Phone

Email (for order

confirmation)

*eBooks must be ordered online only at www.rowman.com/ebooks. You may use the promo code LEX30AUTH17 for the
30% discount there.



	Bowling Green State University
	From the SelectedWorks of Louisa Ha
	2018

	The Audience and Business of YouTube and Online Videos
	Microsoft Word - Ha flyer with cover.docx

