University of California, Davis

From the SelectedWorks of Kevin C. Miller

April 13,2013

The Social Map: Leveraging Historypin for
Community Outreach

Kevin C. Miller, Pepperdine University

Available at: https://works.bepress.com/kevin_miller/5/

B bepress®


https://works.bepress.com/kevin_miller/
https://works.bepress.com/kevin_miller/5/

The Social Map: Leveraging for Community Outreach

Society of California Archivists AGM Kevin C. Miller
April 13,2013 Pepperdine University



What is ?

* Social mapping website and app that allows users to pin
images, video, and audio clips to Google Maps

* Users include a “story” about each image (and other
metadata) and other users can add their own stories

* Designed by non-profit We Are
What We Do in partnership with
Google

* Currently about 232,793 items
pinned with about 400,000 visitors
per month

* Currently 45,000 contributors and
1,110 institutions



What does do?

* Branded Historypin channel

* Pinning photos, audio, and video
* Overlay with Google Street View
* Collections

* Tours

* Participate in “Projects”

* Mobile app: augmented reality and Repeats


















Pinning a photo:
metadata



mobile app

* Historypin Repeat

*  Walking tours






initiatives at Pepperdine

Pinning photos already in our digital collections
(CONTENTdm)

Developing tours and thematic collections

Leveraging Historypin for outreach to individuals and
potential partner organizations within the Malibu
community

Seeking out collaborative partners within the
Pepperdine community (campus tours, incorporation
into curriculum, student journalism, etc.)






Photo scanning and pinning projects with
Malibu community members









: the positives

New platform for discovery and interacting with images
Possibility of augmented reality with mobile devices
Financially feasible

User friendly interface (very little learning curve for
pinning)

More features in development for future releases



: the negatives/unknowns

Works best with a certain class of images (known date,
known location, usually outdoors, compatible with
Google Map Streetview)

Still some bugs with mobile site/History Repeats

Not open source

Not sure about its SEO/Search engine rankings

Awareness of Historypin is still growing



: methods for measuring success

Workflow metrics: number of items pinned vs. staff time
required

Historypin measures of engagement: views, fans, repeats,
stories

Google analytics: click-throughs to Pepperdine University
website or our digital collections

Qualitative feedback from constituents and stakeholders
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