Joel Drotts Juris Doctorate 
San Francisco, 94102
        Summary  Of  Qualifications
Former small business owner; Business Consultant; Efficiency Expert; Digital Content Media Specialist/Researcher; leadership and creativity methodology coaching; Director of Administration; Facilitator of knowledge-sharing and coaching of junior team members; Lead development of creative new solutions; Evaluate existing technology/processes in collaboration with market analysis; new market discovery; key marketing demographic defining and targeting, habit tracing, and emotion stimulation; Business analysis design; Implementation and creation of quality controls; Benchmarking and designing demonstrable and scalable progression measurements; Grant Authoring; Policy drafting; Management; Business Intelligence; Risk mitigation.

Professional  History

1. Association for Consumer Effectiveness, CA, 501C3      				2015-Present
Director of Operations and Head Developer,
 San Francisco, CA,                    
http://www.oneacedata.com
· Built designed, and created the website located at http://www.oneacedata.com now valued at
· $100,000, as well as supplied the content, blog articles, systems, and published content present of the website.
· Developed and produced the on-line Professional Law Enforcement Training Course, located at https://versal.com/c/idssaa/criminal-procedure-in-practice-training-for-video-enabled-law-enforcement.
· Designed, created, and developed the patent pending measurement and reporting system named the Consumer Fairness and Transparency Index. The Index created a way to report to the consumer public information and measurements of threat posed by individual data brokers, which was lacking in the industry before introduction of the Index.
· Directly oversaw the creation of the website located at http://www.oneacedata.com, as well as the founding of the Association of Consumer Effectiveness itself. This includes the legal creation of the Association, all systems located on the website, as well as all the by-laws and charter by which the Association operates.
· Set and implemented the policy protocols and operational standards utilized in the fundraising for the association.
· Drafted the $500,000 Grant Proposal for 2016 of the Association, as well as acting as a copyright ethics coach, producing all business intelligence and research for the Association, audited Data Broker companies for Index compliance and best practices suggestions.
· Managed as head administrator all 501C3 regulatory paperwork and filings, including 1023 and 990n forms, Articles of incorporation, by-laws, and all compliance policies in order to maintain nonprofit status.
2. President/Founder,      							        1/29/2013-1/1/2016
 San Francisco, CA					        
Honest Value Design, http://www.honestvalue.net,                                                     

· Honest Value Design is the umbrella company for several long term projects and businesses.
· Developed and implemented the business strategies that decided the direction company would be heading, decide which markets the company would be most successful entering, decided which products and services the company would be offering.
· Developed and created various products and services, and decided how the company would offer those products and services, as well as deciding the various long term and short term projects the company would undertake.
· Created the educational, promotional, and profitable digital products, courses, lectures, websites, and content which comprised the bulk of the intellectual property and digital inventory owned, offered, and sold by the company.
· Managed the Business Intelligence utilized in deciding the appropriate primary and secondary key customer marketing demographics to be targeted by the company.
· Set and implemented policy to locate and reach customers identified as belonging to key marketing demographic segments with-in the population, in order to strategically place advertisement and on-line content containing psycho-reactive messages designed to motivate the identified and targeted audience to accept and react positively to the embedded calls to action I approved.
· Routinely set the policies that dictated future benchmarks created for auditing the progress of various projects undertaken by the company, such as creating the on-line video learning course for law enforcement professionals to coincide with the enactment of policies requiring officers to wear “cop- cameras” located at https://www.versal.com/c/idssaa/criminal-procedure-in-practice-training-for-video- enabled-law-enforcementted.
· Lead as the liaison and customer touch point for major accounts, headed the creation of multimedia educational presentations and digital presentations, as well as hosted on-line forums and classes.
· Directed the creation of Content Marketing Systems, as well as personally authored in-depth and analytical articles, whitepapers named The Strategic American, and digital copy write at http://www.works.bepress.com/joel_drotts/.
· Manage the Honest Value brand and website creator and owner located at http://www.honestvalue.net, as well as the business model creator, developer, and operator.
· Manage and control the various product lines, business, and services offered by parent company Honest Value of several websites including www.centofluck.com,  www.oneacedata.com, www.srofinder.com, www.420bridge.com,  and www.halves2whole.com.

3. Honest Value: Major Project Classification				     	4/13/2013 – 8/13/2014
Simulearner Elite & Fligby.com
· Managed all the web development, marketing, and promotion in North America.
· Manager of the Crowd Source Funding operations and websites, as well as directing the Leadership
· Coaching education program.
· Directed the business development and business intelligence plans and strategies, which successfully grew the on-line sales percentages by a steady 30% every three months. I would report
· Managed market analysis research reports for clients, and the home office in over-seas Hungry. The status reports were comprised of the then current market size analysis, market share capture analysis, current and future sales projections, as well as explaining intend strategies and policies I implemented for future sales periods.
· Developed management training programs.
· As director of the regional sales manager staff, I regularly conducted compliance audits of the performance of that staff, and managed the client contracts to ensure client satisfaction and complaint resolutions on behalf of the company.
· Managed and trained a staff of ten “Value added Education and Leadership Coaches,” which trained human resources managers on how to utilize the Fligby product to develop and install HCM (Human Capital Management) and LMS (Learning Management System) systems in the purchasing companies.
· Developed cross-promotional down-stream marketing partnerships and conducted negotiations for collaborative campaigns, as well as developed marketing campaigns based on prior key marketing demographic defining and acquisition produced under my supervision.
· Utilized and authored content based advertisement articles, created brand awareness, and oversaw the development of new product lines, market structuring, and sales strategies as North American Regional Leader.
· Managed the business analysis and design, as well as implemented and created quality policy controls, benchmarking, and designed demonstrable and scaled progression measurements, and created thought leadership systems development, design, testing, and deployment, which delivered solutions on time, within budget, while meeting or exceeding quality expectations.
· Managed the developed kits for the home-based franchise business market at a price of $20,000, and captured a share of a then untapped market of selling home-based franchise businesses. This increased the size of our over-all sales force at a profit, as franchise purchasers actually paid us for the right to be authorized dealers and distributors of the Fligby Product and Leadership Coaching Lecture Program who sold the same products we were selling after paying us for licensing and training. This had the effect of increasing the total sales of the Fligby Product attributed to my leadership, as it expanded our sales-force while actually increasing profit revenues.

4. Efficient Solar Incorporated,  					August 2011 – January 2013
 Sacramento, CA			    
· Urban Planning; conceptualizing of various applications, ways, means, and utilization methods for Solar Electric Power Systems, as well as conceptualized and promoted various uses for Independent Power Producing Legal Entities such as multi-roof solar panel array single power companies.
· Drafted and distributed informative and scientifically based educational e-mails to all 100 United States Senators and to the White House Secretary of Energy. In those informational education packets were various Urban Planning designs which I co-authored. Those designs featured viability and deployment readiness of cutting edge and emerging Solar Power technologies, which were at the very most forefront of the industries state of the art.
· Consulted on proper usage of certain companies and trade groups by the U.S. Government; promoted Solar Power Technologies. I conducted crisis management & character rehabilitation services, as well as risk assessment and risk mitigation through scenario planning models to develop contingency plans for certain energy and economic markets.
· Advocated for the Solar Power industry to improve business relevance of BI work products, by approaching large apartment building owners and pointing out the ability for them to compete and profit long term by installing solar panels on the rooftop capable of generating enough power for entire buildings power needs. After the one time installment price, landlords could offer electricity to tenants in competition with local power companies at reduced rates.
· Evaluated existing technology/processes in collaboration with market analysis, new market discovery, key marketing demographic defining and targeting, habit tracing, and emotion stimulation. Establishing this level of business and market intelligence is what aided the designing and implementing enterprise- level systems and processes for customer businesses.

5. Employed by Conservator of a Private Family Trust $16,000,000+ in value. 	July 2007-August 2011
Hillsborough, CA
· Business Intelligence and Chief Information Officer. Alternative dispute resolution; Created and established various wealth transfer techniques; Evidence gathering; analysis of issues and evidence; complaint drafting; Trust, Estate, and Business research; wealth transfer and succession planning; conducted asset re-acquirement, assets tracking, money tracing, and asset re-procurement; Foundation Creating; 501 (c) (3), and 509 (c1-2) implementation.


6. Law Offices of Alexandria Carl Attorney at Law, 				July 2008-January 2009
San Francisco, CA,
· In the preparation for a "Motion for Retrial" on a homicide case; managed over 6000 pages of documentary evidence; coordinated with private investigators, and co-counsel; created inner-office memos and analysis reports for my supervising attorney; drafted Pleadings, Complaints, and Motions.
EDUCATION

Juris Doctorate, John F. Kennedy School of Law, Pleasant Hill, California, May 2009
GPA: 3.75; Major: Law; Electives: Family Law, Juvenile Law, and Tax Law.
Bachelor of the Arts, New College of California, San Francisco, CA GPA: 3.6; Major: Humanities; Minor: Social Psychology
Professional Research Development, Heald School of Technology, San Francisco, CA Online media, data uses, cloud computing, search engine optimization

Professional   Examinations  Passed

Multistate Professional Responsibilities Examination Passed 2009
Examiner: Committee of Bar Examiners (Legal Ethics Test).
California Basic Education Skills Test Passed 2012
Examiner: California Educators Credentialing Test (California Substitute Teacher K-12 Test)

Addendum

A. http://works.bepress.com/joel_drotts/.
B. http://www.slideshare.net/MrJoelBunnker/strategic-american-five-on-paper5. C. http://forums.cnet.com/7723-6130_102-593510/sustainable-green-it/.
D. http://www.oneacedata.com/#!blog/c23mc.
E.  http://www.slideshare.net/MrJoelBunnker/media-and-communications-education. F. http://www.barnesandnoble.com/c/joel-drotts.
G. https://versal.com/c/idssaa/criminal-procedure-in-practice-training-for-video-enabled-law- enforcement. 


