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Introduction

The 2007 Australian federal election was the first in which the online campaign and Web 2.0 technologies moved |
the mainstream. Though not the first election campaign wvehpolitical parties had maintained an internet presence, it
was the first in whichFacebook friends of party leaders were compared in the mainstream press, the first wher
YouTube videos became election issues and the first where online interactionsdmepagties and party supporters
were reported as real and breaking news. Amongst all of the online campaigning, though, it was the Australian Le
Party (ALP) that was widely recognised as presenting the best and most effective online presence. Witthat sit
embraced social networking tools, hosted online video, included regular blog posts from leading party figures and dt
2y dzaSNJ O2y (iNROdziA2ya F2NJ O2yiSyidsx GKS 1 [tQa YSOAyY
community in a wayhat was without equal in this or any previous election. The site, widely held to be aimed at drawin
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party secured a significant majoriof the youth vote.The role of the KevinO7.com.au site in drawing young people to
the ALP is, however, open to debate. Indeed, when one considesslgeton polling data, it becomes clear that young
voters had established firm voting intentions longe®B G KS ! [t Qa 2yf Ay S OF YLI A3y

This paper is presented in four parts. The first presents a review of the increasingly important role played by the onl
elements of an Australian federal election campaign. Tracing an eleven year, fourreleetiod from 1996 to 2007,
this section traces thgrowing focus of political parties, the mainstream media and voters on the online presence c
OF YLI AIYyAy3d LINIGASED ¢KS aSO2yR LI NI 2F (GKA& G(IKBISNJ t
online campaign for young voters. The third part of this paper offgidence that contradicts the notion that the online
campaign of the ALP was effective in winning young voters to their cause. Specifically, by considering opinion poll
from 2005 until the election in November 2007 it is clear that while there was a significant rise in support for the A
amongst young people, this rise occurred many months before the launch of the website and can be attributed to t
LJ- NI @ Qa O é&rshig. A Slisciisyion seStiorRfollows and the paper concludes by suggestimgfehat number of
reasons; the 2007 election was an anomaly in terms of the impact of the internet on the voting intentions of Australia
youth and that future campaigning ané may well have a measureable and significant effect in drawing young people

to a political party.

1996 to 2007 The Growing Significance of Campaign WebsiteAustralia

The Australian election campaign of the tweffitgt century does, in some waystill resemble the campaigns of the
LI ade ta {lFffte ,2dzy3a KIFa I NHdAZSRY O2y G NI NB G2 L3 Lz |
voters were targeted with densely worded factual tracts instead of the commonifiearcing advertisingf today:
Indeed, campaign elementaich as negative campaign commercials, comparing competitors with foreign dictators an
thesocOlF t £t SR Wt NBAARSY(GAlIf adetsS OFYLIAIYyQ 6KSNB | LI NI
all in the Australian electoral experiendeYet one difference that has emerged in recent years is the embrace by

Australian political partieef new communication technologies, in particular internet technologies, through which they

Hrtte [ 2dzy3d Hanod Wi / SnyAlstizNE 1994F n st Jaubral of A irafia StudeW X IFAAN, P.109.A 2 v
Young. 2003, p.109.



can campaign for the votes of I8illion Australians enrolled to voteAs in otherelectoral jurisdictions worldwide,
campaign websites have become essential elements of a modern electoral effort in Australia in the agjewf @ble

news and enthusiastic bloggers and citizen joustewwho demand immediate access to campaign material.

The first campaign websites in Australia emergsda part of the 1996 federal electibrOf the two major political
parties in Australia, the ALP wamst proactive in embracing the internet as a gaign tool. Reports Young:
¢tKS 1[tQa 6S0aAiAidS NBOSAGSR wmmInnn KAGA | RbE @

policies were being released on the Internet simultaneously with their release to the media
and the ALP website was providing games ancherdhats with local MP5.

Rachel Gibson and Stephen Ward agree and point to the obvious enthusiasm for internet electiohgahiagentre

f STG LI NIe& Ay GKS YA Rhe alddadQiéeady hegui foyise auili& and intdrattiverfdatnes &
their Website as well as offering extensive policy information and negative campaigning against thedSioabnly

was the ALP website drawing interested voters to Labor policy statements and media releases, it was also playing a
in recruitng new members for the ALPIn a country where, according to commentator George Megalogenis, some 1(
G2 nHmE: 2F 1dzadNItAFYya GR2y QG OFNB Fo2dzi LRfAGAOAE S

the party proving a success not grih communicating policy but also driving activim.

The 11,000 daily hits that the ALP received during the 1996 campaign would explode exponentially by the time the 1
FSRSNIf StSOGA2Y G221 LI I OS® Décdvadoye twoynlionzhits Miring X6 fivgd NJi
week campaign, a remarkable achievement given the eleven million voters in the cbiMoving beyond merely
being a source of media releases and maintaining opportunities for infrequent online chats with MPs, tHede388
election saw the ALP making a concerted eftortattract websavvy voters to the cause of leader Kim Beazley. As

Gibson and Ward note:

The site revealed a more concerted effort by the party to use the Internet to attract voters
with multimedia ganes, downloadable banners anepestcards, an interactive tax reckoner,
video political commercials, an updated campaign diary, and Webcasting of key events such
as the campaign launch in Brisbane (not available in the traditional m@&dia).

Despite losinghe election to the Liberab G A2y I f [/ 2FftAd0A2y> (GKS &dz00Saa 27

major breakthrough in electioneering in Australia. Bruce Haw&egmominent Labor strategist, would remark that the

% peter Brent and Simon Jackman state the number of enrolled voters was 13,122,006 in 2006. See Peter Brent and Simon Jac
2007. A shrinking Australian electoral rol?emocratic Audit of Australia Discussion Paper 11/07, Australian National University
Canberra, Australia, p.2.

*Young. 2003, p.108.

®Young. 2003, p.108.
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of Political Sciencg7(1): 99129, pp.104105.

" Gibson and Ward2002, p.105.

® George Megalogenis. 20a8Nats swamped by a demographic tidél March 2008http://tinyurl.com/3angnc, Gibson and Ward.
2002,pp.104105.

° Gibson and Ward. 2002, p.105.

Gibson and Ward. 2002, p.105.



[t Q& 2yt A ycBang&dih@ mdeIbf Akidtratian golitical campaignéngHawker highlighted the points of
difference that the website offered users as compared to mainstream campaigning, in particular the online streami
video that allowed 100,000 users to watch the ALP camgaigmch live and exclusively in the absence of a live-tivee

air television broadcast

By the time of the 2001 federal election both major parties had invested significant resources into their campai
websitesrecognising that the internet was allowingem to interact with interested voters. Specifically, though, the
major parties recognised the opportunity that internet campaigning presented for targeting key electoral demographic
in particular, the young, internesavvy voters who were beginning stiun old media. As Gibson and Ward argue, the
youthvotewasanS ELJX A OA (G F20dzda 2F 062GK GKS | [ tmultyidiia forthat bppears 2 y
to be highly attractive to young peoplé®Learning from experiences in the UK and the UlSeres young voters had
been successfully targeted by Democratic presidential candidate Al Gore, the Anspatiees dfiercely foughé |y
online war for the votes of young peoptel 2 6 SGSNE | & 9 R IHonghthetdBvasimuc)l activysol thed o
Internet it did nothave a leading role in the election bag&Despite significant numbers of hits to party and campaign
websites, the impact of the online campaign was hard to quantify and may have been, as Crook contends, the on

campaign played a mor role in determining the eventual electoral outcortfe.

The 2004 election saw a further sustained focus paid by the major parties to online campdigriffg6 Peter Chen,
Rachel Gibson and Karin Geiselhart reported that the online campaigns of the pagjes were proving successful in
O2yySOlGAYy3 GKS LI NIASA oA GKAudr@ianwdtérsiho GidRed cayhPaigh izhiske® BereA
twice as likely to have a tertiary education (50% compared to 25%) and be almostasvicterestedn the election
outcome asthe average voter (56% compared to 30%®ignificantly, howeverthe individuals who visited party
websites were also much more likely to already hold strong party identifications or, as Chen, Gibson and Geiselhart
A (the paities are preaching to the converted, if not members specific&@Whatever the audience of the campaign

websites, the online presence of Australian political parftiesame increasingly important for, as Edgar Crook writes:

...political partiesJobby groups andafficial bodies such as the Australian electoral Commission
were now using thelnternet as the only or primary source for information on policies,
candidates angieneral voting informatiori’

ONHZOS 1 1SN mbdhdd W dza ENGAfyAE  amdddyay Ly § $8afdige Cagra)t WOl
http://tinyurl.com/378el2.

2 Hawker. 1999.

*Gibson and \&ird. 2002, p.102.

4 0On US experiences see Pippa Norris. 19990 Surfs? New Technology, Old Voters and Virtual Democracy in the 1996 and 19
US ElectionsPaper presentedit the WYohn F. Kennedy Visions of Goverarior the Twenty First Centur@onferenc® Bretton
Woods United States of Americd9-22 July1999, pp.129; Gibson and Ward. 2002, p.102.

1o Edgar @ok. 2007.The 2007 Australian Federal Election on the Interigtional Library of Australia Staff Pap&anberra,
Australia, pp.117, p.1.

'8 Crook. 2007, p.1.

" peter Chen, Rachel Gibson and Karin Geisel2@@s. Electronic Democracy? The Impact of New Communications Technologie
on Australian Democracypemocratic Audit of Australia Report No. 6, Canberra, Australia, p.24.

'8 Chen, Gibson and Geiselhart. 20p&3.

% Chen, Gibson and Geiselhart. 200@40.

%% Crook. 2007, p.1.



Thus, from 1996 where the ALP celebrated 11,880y hits to 2004 where the internet had become, for some parties,
the only source for policy documenend party information, the internet has moved from beiag ignorable election

sideshow to a key part of every federal election campaign and thisl tneuld continue in 2007.

Crook argues:

[i]t is clear now that the 2007 federal election can safely be adjudged as the fivstich the

Internet became not just the repository for information, but also a tboth to communicate
policies with thepublic and to allow potential voters to ieturn interact in multiple ways with
the parties and their candidatés.

The interaction between candidateparties and voters led some commentators to label the 2007 federal poll the first
Web 2.0 election. Asandidates embraced technologies and web services such as blogs, YouTube, Facebook, MyS
and userdriven campaigncontent, the online campaigns of the major parties and major lobby groups became
YFAYAOGNBFY ySgad 2NRIGAYT wspapal RhE AuStaldgyAineP@sons 2eyharks ornythel ;
success of the leftist lobby group GetUp.org.au in drawing their issues to the attention of politicians and voters
online petition drives and fundraising for issue advertiseménts.stomackurning YouTube video of the ALP Leader

Kevin Rudd eating his own ear wax in the federal parliament was widely reported on television and in newspap
across the country and internationally, thteraldSunNS LI2 NI Ay 3 G KIF G (GKS A R&ight Shdwa |
and linked on the influentiaDrudge Report® The online and mainstream print media eagerly tracked the number of
Facebook and MySpace friends that party leaders maintained and parties engaged online voters with exclusive, inter
only campaign esnts?* The Web 2.0 election had certainly arrived and it was the Australian Labor Party that led th
LR2fAGAOLIE FASER Ay &4SS1Ay3 @20Sa&a GKNRBdAdAK GKS Sy3al 3S)Y

The Kevin07 Online Campaig8hasing the Youth Vote

Of thetwo major Australian political partieis was the ALP that garnered the most attention to its online campaign, so
much so that the branding of the site and its URL quickly entered the Australian l&XMdrereas the campaign
launches of the major partiesindza G NI t A GSyYyR G2 GF1S LX I OS a&2iniedaedsSq
before the electio (G KS | [t Q& sitéBad layhched®rOmhy befodzthe November"2#ll. hdeed, it was

%! Crook. 2007, p.2.
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BW2KY CSNABdzazy I+ yWwdzR S (i G NLIAVSHrdi6eus (b Mdelzitap @D07): 5. Other coverage of the YouTube
GARS2 AyOftdzZRSa W2yl iKFy t2NISNXP Hant o WhekAastralid¥29DtcherRMR7): {18 y R
t ASNE ! ISNXIYDP HAanT® YwhaityRTelp@dtoNd nii KhSO (RIS NI ViR ng lOWS amy T ! v Y
aljdz8r 18 Of Sty YS@A ySydiei Mdminglerafdo @ y b # &S Y oy@NIS®@nTOY ST . Sy v
Newcastle Heral@17 November 2007): 38.

{88 SEIYLX Sa 2 LawanNTar®yROMENI OO |MayrB QLI2Zf t A SaY Crikey(LRAudust R007: dza
http://tinyurl.com/2rbolvi T 55 aObAO2t f ® wHAanT @ W{ (TNSAusirilix{l OZoBer 2007y £8. Ah HdarBpe R 2
of an exclusive online campaigvent is chronicled in CrooR007, p.4.

®See, forexamplg F N YSyyed uHnnTt® Wb2g Khé Mdertivefy Bugysn2007i.3NoteNtbodtBat sbraeNJ [
postelection commentary now refers to PM Kevin Rudd as Kevin08. See Matthe8Wapr Hnnnt® WwSIfAGe Of
OK Il y 3S THaliAlsyaliad® ¢ b2 @SYOSNI HAanTOY nnT !'yyloSt /blBaaoegdzny @
Sydney Morning Herald mn~ WI ydzZl NE HAany 0 YKemiTgetsv2deiing 15 1 K2 &NF oS HinD y RNAMWY | =
The Ag€26 January 2008): 7.



launched before the election date was even annouht®The central website brought together all of the other online
St SySyida 2F GKS [t OFYLIAIAYS SAGK LI NIAOdz I NI F2 Odza
new technologies approach. The site not only offered a video channel (thr¥ogTube) and links to popular social
networking sites (MySpace and Facebook) but also a campaign blog guhiehmove that remains atypical for major
political partiesg allowed the public to respond to blog posts with comments critical of the gaNgsitors to the site
could also purchase branded merchandise, including bumper stickers@afdA NIia = | YR | & X DYy 6 dlAI O

allow the user to recei regular ALP campaign updates.

The launch of the central KevinO7.com.au site was met wighitgmnedia interest and all major newspapers in Australia
reported the launch of the web presenéln almost all cases the MSM coverage was positive with reporters and
columnists commonly comparing the ALP online strategy to a relativelyeristent Coafion strategy®® In the

blogosphere, however, the reaction was more mixed. daxhing bloggers akarvatus Prodedlarvatusprodeo.net)
St O02YSR GKS !'[tQa adNrdaS3aey

YSOAYNT R288000sKI (i U keBgading with thel (nasyy yourgye@ 6f NB I € £ &
SRALI
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actually allowing unfiltered comment on the Kevin07 biptheNS Qa ONRGAOA &Y (i KSNEB
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Other leftleaning bloggers were less impressedrleesher from grougblog Stoushreacted to receiving her first piece
ofkal Af o0& LRadAy3aAI & R adilkelhGtnessicH tBis/ a8tiHytmake2ni® fss2ikely to vote for
w dzRRElséwhere in the Australian blogosphere some concluded the newly launched site would be of great benefit

the ALP in the coming campaign, particularly in comparison tadtaively weak online campaigning of the Coalition
parties. AtElectionTrackenne commenter noted:

This effort to get in touch with young people through things such as www.kevin07.com.au may
be seen as just playing YouTube politics to get votes. Buahkast he [Rudd] is trying to get

in touch with young peopleHowards §ic] been in government for 11 yrs and only when it
looks like his government is going down does he attempt to get connected. But he has no idea
and gives boring and out of touchesrhes to young people via You Tube. That only continues
young people's uninspired relationship with the [Coalition] governniént.

2 KAETS a2YS8S O2YYSyidlFridi2NAR alt¢g GKS YSOAyntd02Y®l dz Ol YI

campaign was ckely followed and widely reported upon during the long 2007 Federal campaign.

*The election date was announced by Prime Minister John Howard on 14 October 2007. The Kevin07 site was launched on 6 A
2007.

*" See an example of a cdtil comment published on the KevinO7.com.au blog B G2 NJ / 221 ® HANT® WYSC
Trevor Cookl1 January 2008jttp://tinyurl.com/2k8m96.

®al Nl YSyyeéo unntod Wb2g ATh@AdveriSe@ Myigust 2087y 2; Ikl D BNIF 2 NI | 2/ RES O
YSOAJheAwt@lian T ! dzZ3dzA 0 HAanTOY wWS@X WA 2Y[ tw SKIyDady fietegragitNgighsh 208 MLE R
yT .Sy tIOlKIY® HHeml@dSonoW ¢ NIdEAdzadel nantnS S FS oRE YR NG S EW 2 § 3 $IX K
01 1 dz3dzad wHnnToOY yT aAakKl { OKdzoTBeNZgd(7 AugustTt2007):48) Ban Daéhedy.y200RA y
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# Schubert2007, p.6.

®'Mark Bahniscth H 1 n T © LawetGs@iogefl T Jarary 2008ittp://tinyurl.com/3blbmv.
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All commentators were iragreement, however, as to the electoral demographic that the ALP was targeting with the
Kevin07.com.au strategy. The online pusand particularly its focus on social networking and tpenerated content
and commentary; was aimed at young voters and most MSM m&s noted the deliberate push by Rudd and the ALP
to attract the youth voteThe Australiai (0 KS O2dzy GNBQa 2yfeé ylLiaAz2ylrf RIFAfR
l[tQa 286 wodn adNraGS3aey

Labor has been courting thgouth vote, upping the web warfor votes by launching the
KevinQ7site, where it explains its policies and provides a forum for debate. Drawing on the
format of MySpace, Facebook and YouTube, the site encourages viewers to contribute their
own videos, written and audio comments and take links to their sites as part of the ALP
campaigrt>

a St 02 dxhdficvpaper also noted how the site quite deliberately reached out to young people:

BEFORE Kevin Rudd even got up to make his first speech of the election campaign yesterday,
the Kmailsand text messages had gone out from Labor headquarters to Kevin's estimated
25,000 cybermates to remind young voters who weren't already enrollecte, to sign up. A

digital clock was loaded onto th&evinO7 website to begin the countdown until 8pm
Wednesday night when the electoral rolls close to those not already signéd on.

Catherine Deveny, also writingThe Ag& I f 42 F20dzaaSR 2y GKS [t Qa LlzaK

site. In a column shortly after the launch of the Web &fort she wrote, slightly tongue in cheek:

When | first heard about KevinQ7, | thought it was something cooked up by the boys from The
Chaser. "The Name's Rudd. Kevin Rudd. Agent 07." But log on to kevin07.com and you'll find
that Kevin Rudd is so downittv the youth, he's practically an Emo. It's all YouTube, MySpace
and Facebook. You can even sign up to KNAIL.

A specific link between Web 2.0 technologies, the youth demographic and the ALP campaign was made by Jane E
gK2 y20SR (KI il OKY S @A i KBdzRR W d2a8 3I &y SANE dCoFigNed weht Eo far LI
Fda 2 LINBFAES 2yS 2F (GKS @2dzy3a LIS2LX S GKIG GKS !'[tQ
aGNIGS3e 2F (KS LI NI e S¢laadzLideyNIia RITY SiRut &y AG X A 20y R yrPA LN
policies targeted specifically at winning over the youth vote and-sggpeific advertising released as part of the
Kevin07.com.au campaign, it appears likely that the Web 2.0 campaign thiésl haart, the aim of winning the young

voters to the ALP caus.

The Youth Vote at the 2007 Australian Federal Election
Historically, younger voters in Australia are significantly more likely to vote for the ALP or one of the otleamlieig

parties Research conducted as part of the Australian Democrats 2007 Youth Poll suggest4kahie§ parties such

Bt L AGNAOAL YIENBSE A0 WA TThe AUftralia2@NSuglei P67 7.8 2 dzy 3 G2 NBIA A G SN®D
¥ yylr oSt {GFFF2NR® HAANT O LABE babfsifer RAINE The@ @S5 Octybygr2ey):3S Y Sy
BITGKSNAYS 580Syed unntd Whyté 2y$S OheMigdsAagust 3007 k65 I+ YS F2
BWEYyS L dzyOSd HanT® W{ ONBI Y AAABR NetvSADsfral@Badtber2@od): w2 O1 { G F NJ wdzR
Tt GNRA O] [ A2Y @ asnewfrobtied taAf yA (idh 20c0okBiciall BNd@mber 2007): 56.

% An example of advertising targeted specifically at young votiérfsS ! [ t Q& W! . NRA IK({G SNJ Cdzii dzNB T
Labor. 2007A Brighter Future for Young Australiga8 March 2008http://tinyurl.com/3927jf.



as the ALP, the Democrats and the Greens were favoured by 58% of young people while only 23% favoleadinght
parties such as the Liberattie Nationals and Family FirSiOf the individual parties, support amongst young people for

the ALP outstrips support for the Libefgational Coalition by more than 2 to 1 (see Figure 1, befbw).

mALP

m Coalition
u Greens

® Democrats
m Faily First
u Other

Don't Know

Figure 1: Party Support Amongst YouRgople (2007}

Preelection polling suggested that this disparity was even greater in 2007 with one public poll concluding that 73%
@20SNB dzy RSNJ GKS |13S 2F Hgp AYISYRSR (2 @2GS T2N (KS
one commentatof’? This massive swing in support amongst youth to the &faP outweighing even the historic trend

amongst young people to favour the political lefhas been attributed to many factors including the ALP branding of
the campaign, an impssion that the time had come to replace a Prime Minister approaching 70 years of age with
younger person or simply a slightly exaggerated facsimile of the national swing in support to the ALP after more the
decade of Coalition government. One factoshiouldnoto S | GG NRA 6 dzi SR (22X K24SOSNE

campaign. Kevin07.com.au may have gained the party headlines but it did nothing to draw younger voters to the pe

on the 24" of November 2007.

Tracking Youth Voting Intentions, 2@-2007

A clear change in the voting intentions of young people can be seen when voting intentions are tracked via public pol
results. As shown in Figure @vérlea), however, this spike in support for the ALP occurred some 8 months before the
ALPlaunched its Web 2.0 campaign and, further, the launch of the KevinO7.com.au site did nothing to encourage :

more young voters to pledge support to the ALP or its leader.

¥ Natasha StotDespoja. 2007ederal Election Youth Poll Res[l& March 2008http://tinyurl.com/2txd29, p.2.
40 Stott-Despoja. 2007, p.2.

“! Data for this chart extracted from SteRespoja2007, p.2.

42 Tony Jones. 200Poll shows youth vote critical in electigh3 March 2008http://tinyurl.com/38lpp5.
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Figure 2: Proportion of Voters Aged 48! Years Favouring Al{fan 200%;, Oct 20075

The jump in support for the ALP between the October 2006 quarter and the January 2007 quarter can be attributec
GKS 1 [tQa RS OADedember 2006 to liefléce Irader Kim Beazley with Kevin Rudd. This conclusion
supported when the same January 20Q50ctober 2007 period is considered for another Newspoll question as to a

voters preferred Prime Minister (Figure 3, below).
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Figure 3: Proportion of Voters Aged 48! Years Preferring an ALP Prime Minister

Quite clearly, the proportion of young voters who intended to vote for the ALP rose immediately as a result of Ke
wdzZRRQ& F O00SaaArz2y (2 GKS [F0o2NJtlFNIieée fSFRSNAKALD® LYR
as PM rose from aaverage of 28.3% across the last three quarters of 2006 under Beazley to an average of 52.6% ac

the first three quarters of 2007 under Rudd.

*3 Datafor Figures 23 and 4isextracted from public opinion polling conducted by Newspoll and available at www.newspoll.com.au



Significantly, though, the level of youth support that flowed to the ALP as a result of the leadership evesge
maintained in the 11 months until the electioAs depicted in Figure 4 (below), the support for the ALP by young people
remained around the 50% mark froranuary 2007 until November 2007, barely fluctuating with the launch of the

KevinQ7.com.au weltsi in August.
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Figure 4: Prefer ALP Prime Minister-B& Year Olds, 2063007
(Blue bars indicate Beazley leadership, red bars Rudd leadership and green bars periods in which the Kevin07 campaig) was a

Asis clearly showry, SA G KSNJ GKS Wt NBaARSY(GAlLf adetsSQ ¥20dza 27F
the Web 2.0 campaign at KevinO7.com.au had any significant effect on the electoral preferences of young vot
Indeed, Figure 4 suggests that the moseefive electoral strategy employed by the ALP in attracting young voters was

the replacement of one leader with another.

Discussion
Such conclusions stand somewhat in opposition to other research into the efficacy of campaign websites in attract
suppott and converting voters to the campaigns cause. As Rachel Gibson, lan McAllister, Clive Bean and David

argued in a paper on cybeampaigning in Australighe impact of the internet on the public is usually more significant

Our results reveal strongupport for the proposition that a web campaign is an integral part of
securing victory in an election. Net of a wide variety of other factors, including incumbency,
party affiliation and political experience and support, the use of a web page delistnsnder

4 percent of the House of Representatives first preference vote. This is more than all of the
traditional methods of campaigning combined, and is only slightly less than incumbency,
usually considered one of the major electoral influences. The iselthen, a major vote



attractor for candidates and has the potential in closely fought contests to determine the
election outcome™

Far from an integral part of securing the youth vote, the Kevin07.com.au Web 2.0 campaign had no significant effect

drawing young voters to the ALP.

It seems possible that the particulaircumstance®f the 2007 Federal election played some part in the impotence of
GKS ![tQa 2yftAyS O YLI A3y TF-RAidnd Satiiida haviggih&dipowef fdaiekhaniak S
decade and with Prime Minister Howard having held his position for all of that time, there was a generation of vote
born after 1978 that has never known an election as a voter where Howard and the Coalition did AbAs/im.result,
some ommentators speculate that the young voters of Australia were simply ready for a chaegege Megalogenis,
writing in The Australian noted that a month before the election the swing of youth voters to the ALP was

GLI NI RZEAOI f ¢Y

The group that has swungost decisively to Kevin Rudd are the-248 year olds.The

[Coalition|D2 GSNY YSYy (i1 Qa LINAYINE @2GS g+ a dzZl pen LISNJI
[former ALP leader KinBeazley, John Howard was seen as groovy. No wonder the Prime

Minister thought he hd a fifth victory in him. Then Labor changed leaders last December, and

the country went to Kevin. By the end of June this year, Rudd was pulling a gen Y swing of 19.4

per cent, leaving Labor 14 per cent ahead of where it had been with this tribe at % 20
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most apparent. The 184s have never known recessitn.

The paradox being that young people who had never known a recession, had every likelihood of gaining employme
in their field without problems, be more highly educated and earn more in real terms than any other generation vy
choose to endorse an untesd leader for his new and fresh leadekvas noted by other commentators, todust two
weeks before the election Dennis Shanahan noted polling that suggested that 51% of Australians considered
Coalition better economic managers (compared to 32% fer AbLP), 84% of Australians considered John Howard a
strong leader and that the Coalition leader outpaced the ALP challenger almost two to one in terms of expesietice
yet still favoured the accepted weaker economic managers and less strong and egpdri@pposition over the
incumbent?” With economic management historicalbne of the most significance factors in deciding the vote of the
Australian electorate, the paradox Megalogenis and Shanahan point to might suggest that this electiorawasaly

as far as the youth of the country are concerned.

As well, i might also be the case that the young voters who clicked their way to the KevinO7.com.au site were like
already committed ALP voters. Besides the fact that more than half of young voterohaditted to the ALP before
the launch of the website in August 2007, previous research into online campaigning in Australia has suggested that

active and already committed voters that are most likely to access campaign websites of their favouiespar

* Rachel Gibson, lan McAllister, Clive BeanBadd Gow. 2009 oes Cyber Campaigning Win Votes? Online Communication in the
2004 Australian ElectiorCenter for the Study of Democracy Papet085 UC Irvine, United States of America, p.14.

**Voting in Fedral elections is obligatory for all Australians aged over 18.

*® George Magalogenis. 2008Ben Y registers S GA y Q&  NX19 Mareh 2GD8httpl/tingdE. dori/2uoj4x.

*"Dennis Shanahan. 2008.2 g I NRQa S$02y 2 YA O.[19MadthB®@8thtp:/Mayuti.doyi/Foydih & A y 3

*® Chen et al. 2006.



Considering that one of the most reported Web 2.0 elements of the 2007 camyaigia norcampaign YouTube video

of ALP leader Kevin Rudd eating his own ear gugarnering more than 900,000 views or approximately 1 view for
every 15 enrolled votersg, there is scope to suspect that the Web 2.0 campaign did little to influence the electora
preferences of youndwustralian voters. Essentially, the popularity of the ALP site may have been the result of the you
people who switched allegiances to ti#¢ P in early 2007 rather than the site drawing young voters to the ALP via a

interactive Web 2.0 approach.

Conclusion

The 2007 Federal election campaign was the first truly internet era campaign and, as well, the first online campa
where Web 2.0 techologies were an integral part of the campaign. The ALP site KevinO7.com.au was by far the lead
campaign site in the 2007 election cycle drawing more attention, more media reports, more hits and its URL quic
entering the wider Australian lexicon. Aichat drawing young voters to the ALP, the site was lauded in the mainstrean
press and by the Australian online community as a new and wel@emneent inmodern Australian electoral batte In

the final analysis, the youth of Australia did swing to the illiRassive humbers and the Labor Party gathered in excess
of 70% of the tweparty preferred vote amongst 189 year old voters. Yet as polling data suggests, the launch anc
success of the KevinO7.com.au campaign had nothing to do with this historic supystead, the young people of
Australia had established their preference for a revitalised ALP under the new leadership of Kevin Rudd as earl

January 2007, seven months before the website was launched and 10 months before the election date waseshnoun

This paper has suggested that the reason that the KevinO7.com.au campaign website played no part in drawing y
support to the ALP in the manner it would be expected to (based on previous federal polls) is related to the spec
circumstances oftte 2007 election. A government that was incumbent for more than a decade, a Prime Minister the
was perceived as too old and too conservative for a younger generation all a large group of voteydeihg born
after 1978¢ had never known an election asvoter where the Coalition had not triumphed all contributed to a feeling
2F WAGQa GAYSQ FY2y3a @2dzy3 LIS2LE S sK2 G208R (KS 320!
Australian Labor Party. For all the millions of dollars tha¢ ALP spent on online advertising, managing the
KevinO7.com.au site, promoting the Kevin07 brand and reaching out to young voters, the single most important s
that the ALP took to securing the votes of young people was dumping the experienced butularpigiopn Beazley in
favour of the younger, lessxperienced, morning TV regular Kevin Rudevin Rudd may have captured more youth
votes than any Opposition Leader in a generation at the November poll but the vote that delivered them took pla

nearly twdve months before behind closed doors in the ALP party room.



Appendix A: Screenshots of the Kevin07.com.au site

Home | Why Labor? Freshldeas YourTesm Blbg MNews YourSezy Getlnvolved

Search Go |

- P =
welcome to KEVINO7 alal
Fresh ideas for Australia's future. Stay in Touch

Baceme a part of the K07
commnunty. Here at
KEVINO7 were doing

things differently.

We want 5 hear frym you-
your deas, hopes and
concerns. Have ycur say. Or
comment on the KOT Blcg.

GET ON EOARD \VITE
KEVINO7 Geta t-shirt,
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us why Kevin sheuld win in
7.

KEV:NO7

| b o0:00 00:0¢ l:.:l sl | . The best cnes will eppear 01

this webs:e.
ﬁ PLAY VIDED
> To uploed vour video, use
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Email
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DONATE
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Tell your friends
about this site!
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ﬂmyspace

facebook

Sign a petition

interest rate rises

a bit much?

Homepage of Kevin07.com.au on 7 August 2007 (launch of site)
(http://pandora.nla.gov.au/pan/75521/20070801702/www.kevin07.comy



Home WhyLabor? Freshideas YourTeam | Blog | News Your Say GetlInvolved Search Go
Blog @& 0 A" @ | signupforKMAIL [

08
Oct
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Not just the 'baby blues' = changing the politics of postnatal depression
Published by The KEVINOT Team | g Comments (0)

Each yearin Australia, around 75,000 new and expectant mothers experience depression related to pregnancy and the
enormous changes and challenges associated with parenting a newborn.

It's estimated that about 26,000 women each year, or one in 10 Australian mothers, experience depression in the lead up to the
birth of their baby. That figure doubles after a baby is born, with around one in five women experiencing postnatal depression in
the weeks and months after the birth, according to research by the national depression initiative beyondblue.

5 Click here to read more and post your comment

Speaking out, and a timely message or two from YouTube
Published by The KEVINO7 Team | 5 Comments (2)

The state of our health and hospital system was under the spotlight this week, as Kevin Rudd undertook his frontline visitto
hospitals around the country.

We've known from the beginning that fixing our health system and investing in proper healthcare for Australians everywhere is
key. And we've heard from you all along how important itis to get the health system in good shape for our future. So when we
announced Kevin Rudd and Labor's $2 billion National Health Reform Plan, it quickly became one of the top-commented blogs
on the KEVINO7 site.

> Click here to read more and post your comment

Guest blog: Not just more underwear from Kmart, up close and personal with
autism
Published by The KEVINOT Team| 37 Comments (11}

lttook a week to stop bawling my eyes out when breaking the news to people my son had been diagnosed with autism.

All I knew of autism before a doctor mentioned it as a possible explanation of my son’s speech delay was from the movie

Blog tab of Kevin07.com.au on 8 October 2007
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(http://pandora.nla.gov.au/pan/75521/20071008208/www.kevin07.com.au/myblog/index.htinl




Homepage of KevinO7.com.au on 24 November 2007 (election day)

(http://pandora.nla.gov.au/pan/75521/2007112a655/www.kevin07.com.au/index.htrl



